Reaching Out To Charities Conversation
Hi, I’m [YOUR NAME], my publishing company is releasing a book this summer called [BOOK TITLE].
An important part of this project is to support a local charity.
We do this in three ways
The First way, we donate all the royalties from retail sales to the charity.
Now, I want to be completely honest with you. That won’t be much.
Almost all of the retail sales occur on amazon and they keep a good chunk.
That’s ok, because the Second way we support the charity is through exposure in the book and on the back cover.
There will probably be a lot more copies of this book given away than we sell on amazon and information about how to get involved with your organization will be part of every copy.
The Third way we support the charity is through publicity.
We’ll include Information about your organization in every news release about this project.
We’ll also mention your organization in interviews and other media requests about the book
That’s really it. No catch.
Just let us send you the royalties we collect from the retail sales (which really won’t be much), and let us provide your organization with free exposure and publicity. This is what I feel will be the greatest benefit to your group.
Although we would certainly welcome your participation, there is absolutely no obligation or further involvement on your part required.
